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Abstract: The adolescent is the big turning point 
during the life. Adolescents must find positive 
answer for the question “what is with the quality 
of oneself” through interactions with neighboring 
people to develop SELF-IDENTITY. On the other 
hand, Social Network Services (SNS) are highly 
familiar to them, making “SNS addiction” become 
a big social problem. This study attempted causal 
relationship among self-identity development and 
using SNS, consequently SNS addiction, from the 
viewpoint of personal connections. A two-wave 
panel survey was conducted in April and July 2013. 
One hundred and thirty two Undergraduate students 
were requested to complete scales, which measures 
Identity development, loneliness, SNS addiction, 
the number of acquaintance in real life connected 
on SNS (real network size) and connected only 
on SNS (net-only network size). Results indicated 
that real network size signifi cantly caused directly 
Identity development while net-only network size 
did not. Moreover, for those who had huge real 
network size, Identity development was promoted 
as net-only network size was huge. These results 
suggest that only for those who have the abundant 
network in real life, it may be said that the relations 
only on SNS become meaningful for developing 
their own Identity. Furthermore, they can show 
knowledge of importance to cultivate network in 
real life at fi rst to receive benefi ts of using SNS.
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(アクセス回数Time 1：r =.51，Time 2：r =.36，と
もにp < .01；アクション回数Time 1：r =.52，Time 2：










れなかった(アクセス回数Time 1：r =.21，p < .05，
Time 2：r =.16，p < .10；アクション回数Time 1：

















➨ 1ᅉᏊ(Ϩ) ᝟⥴ⓗ฼⏝ (α=.780) Ϩ ϩ ඹ㏻ᛶ
SNS࡛ࡢࡸࡾ࡜ࡾࡀ࡞ࡃ࡞ࡿ࡜㸪ே㛫㛵ಀࡶᔂࢀ࡚ࡋࡲ࠺ࡼ࠺࡟ឤࡌࡿ .78 -.15 .50
⮬ศ࠶࡚࡟ㄡ࠿ࡽࡶࣜ࢔ࢡࢩࣙࣥࡀࡎࡗ࡜᮶࡞࠸࡜୙Ᏻ࡟࡞ࡿ .72 .00 .51
⮬ศࡀ㏦ࡗࡓᩥ❶ࡢ㔞ࡼࡾࡶ㸪┦ᡭ࠿ࡽ㏉ಙࡉࢀࡿᩥ❶㔞ࡀᑡ࡞࠸࡜㸪୙Ᏻ
࡟࡞ࡿ .63 .02 .41
SNSࢆ౑ࢃ࡞࠸࡜㸪᪂ࡋࡃ࡛ࡁࡓ཭㐩࡜ࡢ㛵ಀࡀಖ࡚࡞࠸ .56 .09 .37
┦ᡭࡢᮏᙜࡢẼᣢࡕࡀࡑࡢࡲࡲ࣓ࢵࢭ࣮ࢪ࡟⾲ࢀ࡚࠸ࡿࡢ࠿ࡀࢃ࠿ࡽ࡞ࡃ࡚
୙Ᏻ࡟࡞ࡿࡇ࡜ࡀ࠶ࡿ .54 .07 .34
➨ 2ᅉᏊ(ϩ) 㐣ᗘࡢ฼⏝ (α=.749)   
୍ே࡟࡞ࡗࡓ࡜ࡁࡣ㸪ࡍࡄ࡟ᦠᖏ㟁ヰࢆྲྀࡾฟࡋ࡚ SNS ࡢ࣮࣌ࢪ࡟࢔ࢡࢭ
ࢫࡍࡿ -.10 .82 .60
ே࡜ヰࡋ࡞ࡀࡽ࡛ࡶ㸪SNSࡢ࣮࣌ࢪࢆ㛤࠸࡚࠸ࡿࡇ࡜ࡀ࠶ࡿ -.11 .70 .42
ఱ᫬㛫ࡶ⥆ࡅ࡚࣓ࢵࢭ࣮ࢪࡢࡸࡾ࡜ࡾࢆࡍࡿࡇ࡜ࡀ࠶ࡿ .11 .47 .29
࣓ࢵࢭ࣮ࢪࢆ㏦ࡗࡓᚋ࡟ࡣ㸪㏉஦ࡀẼ࡟࡞ࡾఱᗘࡶᦠᖏ㟁ヰ(ࢫ࣐࣍ࢆྵࡴ)
ࡸࣃࢯࢥࣥࢆࢳ࢙ࢵࢡࡍࡿ .27 .42 .36
ᬤ࡞࡜ࡁࡣ㸪࡜࡟࠿ࡃ࣓ࢵࢭ࣮ࢪࢆⓎಙࡋ࡚ㄡ࠿࡟┦ᡭ࡟ࡋ࡚ࡶࡽ࠸ࡓ࠸ .26 .42 .35
ᅉᏊ㛫┦㛵 .51  
Time1 ᝟⥴ⓗ฼⏝ 㐣ᗘࡢ฼⏝ ࣜ࢔ࣝ NS ࢿࢵࢺOnlyNS
࢔࢖ࢹࣥ
ࢸ࢕ࢸ࢕ -.30 ** -.07 .29 ** -.05
Ꮩ⊂ឤ .17 * -.03 -.32 ** .18 *
Time2 ᝟⥴ⓗ฼⏝ 㐣ᗘࡢ฼⏝ ࣜ࢔ࣝ NS ࢿࢵࢺOnlyNS
࢔࢖ࢹࣥ
ࢸ࢕ࢸ࢕ -.23 ** -.08 .34 ** -.03
Ꮩ⊂ឤ .19 * .02 -.27 ** .23 **










パスが引かれていること(β = .20，p < .05)，②ア
イデンティティ得点からネットOnlyNSに有意な
負のパスが引かれていること(β = -.12，p < .05)，
③過度の利用から情緒的利用に有意傾向の正のパ





 Time 1        Time 2
ᩘ್ࡣᶆ‽໬ಀᩘ㸪ඹศᩓ࡜ṧᕪಀᩘࡣ┬␎㸹
୧᫬Ⅼ࡛ SNSࢆ฼⏝ࡋ࡚࠾ࡾ㸪࠿ࡘḞᦆ್ࡀ࡞࠸ࢹ࣮ࢱࡢࡳࢆ౑⏝㸹






















࢔ࢡࢩࣙࣥᅇᩘ -.24 㻌 -.20 -.14 㻌
࢔ࢡࢭࢫᅇᩘ .21 +㻌 .19 +㻌 .16 㻌
ࣜ࢔ࣝ NS 㻌 .23 *㻌 .25 **㻌





R2 .04 .11 * .15 **
ǼR2 --- .07 * .04 *














が有意であった(β = .44，p < .05；Table3)。さらに
下位検定の結果をFigure2に示す。リアルNS高群
におけるネットOnlyNSの単純主効果が見られた
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